
 
 

 
 
BeMUSEUM CONFERENCE 2020 // SPONSOR KIT  1

 

HELP US SHAPE THE FUTURE OF MUSEUMS ! 
 
 

 
Friday 9th of October 2020  

Hosted by the Jewish Museum of Belgium 

 
Contact: camilevierin@expology.be 

 

1 Sponsor Kit bientôt disponible en Français / Sponsor Kit binnenkort beschikbaar in het Nederlands. 

 

http://www.mjb-jmb.org/
mailto:camilevierin@expology.be


 
 
 
 

 

WELCOME ! 
  
We would like to invite you to be part of Belgium’s growing annual conference bringing together leading museums professionals, 
cutting-edge museum experts and young innovative start-ups to promote and shape the future of museums. 
  
Join us and become a Sponsor, a Partner or be involved in your own creative way !  

1. OUR MISSION 
  
Since 2016, BeMuseum curates a yearly conference making today’s cultural stakeholders meet, share and discuss the future 
of national and international museums. 
  
This full-day conference, set in a Belgian city, is dedicated to provide the best innovative practices and documents new trends for 
museum professionals to empower museums in the fields of culture and technology. 
  
Through this national encounter, BeMuseum has created a new collaborative space for dialogue, forging solidarity between 
museums, bridging business opportunities with numerous partners from Belgian public and private sectors. 
 
For this years edition, BeMuseum will gather forward-looking speakers around the themes of Open Data, Digital Strategy, 
Cultural Consumption and Eco-responsibility. A detailed program will soon be available. 
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2. OUR COMMITMENTS 
 
BeMuseum is taking part to digital, organisational and philosophical transformation of the museum and Belgian cultural sector by 
creating a safe space to share hands on experiences. 
  
BeMuseum disseminates new trends and digital innovations to cultural institutions in an inclusive environment to inspire museums 
and help them forge the next thing for museums. 
 
The BeMuseum annual conference is committed to offer a wide range of professional learning opportunities, from plenary 
sessions to informal networking, from museum project demonstrations to commercial exhibits, from professional debates to 
enlightening talks. 
  
Since 2016 we :  

- Include museums of all shapes and sizes 
- Are and will remain neutral and independent 
- Have a no-show off policy to encourage the exchange of good practice 
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3. BEMUSEUM IN A FEW FIGURES 

2019. 2017. 2016. 

8 sessions 
21 speakers 
4 moderators 
223 participants including 

44 institutions 
+23 private companies 
+7 universities 
+76 étudiants 
+ 4 presse 

8 sessions 
26 speakers 
8 moderators 
130 participants including 

37 institutions 
+16 privates companies 
+3 universities 

4 sessions 
23 speakers 
 
117 participants including 

43 institutions 
+20 privates companies 

 

// SATISFACTION LEVEL 
 
2019. 9.1/10 2017. 8.2/10 2016.  8.6/10 2 3 4

 
// DO YOU THINK THE CONFERENCE SHOULD BE RENEWED EVERY YEAR? 

2019.  2017.  2016. 

 

 
  

2 GuestView Survey from the 11th of October 2019, 33 respondents. 
3 SurveyMonkey sent by mail after the conference to the partners and sponsors, 10 participants + GuestView Survey from the 13th of October 2017, 15 participants. 
4 GuestView Survey from the 14th of October 2016, 23 respondents. 
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4. SOCIAL MEDIAS 
 

 

 

2019. 
717 likes (+ 135) 
766 followers 
+798 reached out 
+41 engagement 

2017. 
582 followers  (+ 256) 
+3.5 k reached out 
+3k engagement 

2016. 
326 followers 
+3k reached out 
+3k engagement 

 

437 followers 
1093 likes (sept-oct 2019) 
76 #BeMuseum2019 

368 followers (+ 104)  
+12.3 k reached out 
635 likes 
150 retweet 
63 #BeMuseum2017 

264 followers 
178 likes 
110 retweet 
87 #BeMuseum2016 
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5. AUDIENCE 
 
// SHORT DESCRIPTION 
 
The annual BeMuseum conference hosts key actors of the museum industry at a national level, as well as young startupers in the 
fields of museum technology.  
 
// AUDIENCE FEEDBACK  5

 
“Un moment indispensable dans la vie des institutions muséales qui ont trop peu l'occasion de pouvoir échanger et networker” __ 
Fondation Folon 
“Conférence intéressante. Certains workshops étaient toutefois trop axés sur la présentation d'un produit commercial. Excellente 
table ronde sur la thématique Museums turn greens. Merci aux organisateurs.” __ Musée des Egouts 
“Journée dynamique, sujets diversifiés, ateliers très intéressants et interactifs (celui que j'ai pu suivre), collègues de divers horizons, 
musées et professions.” __ Musée des Sciences naturelles 
“Excellente organisation, accueil impeccable, lieu très agréable. Sujets très intéressants et modérateurs compétents! Merci!” __ A. 
“Un peu trop de pub pour des compagnies speaker et très case study. Suggestion : inviter aussi chercheurs et professeurs au 
courant de la théorie de gestion de musées / meilleures pratiques aussi en dehors de la Belgique.”__ BOZAR 
“Top. Peut-être ajouter un ice breaker pour inciter les participants à se parler entre eux.” __ M. 
“Ik had geen verwachtingen over de conferentie maar was zeer blij verrast dat ze uberhaupt bestond. Voor mij (als 
game-ontwikkelaar) was het interessant om polshoogte te nemen over de interesse van de museum-industrie in interactieve 
ervaringen. De workshops waren uitermate interessant!” __ Studio Waterzooï 
Les stands démo super. Les présentations très bien pour public en général et débutants , pour experts trop basiques et déjà 
“entendu maintes fois. Dépend de votre public-cible.” __ Royal Museum for Central Africa 
“Heel erg interessant, maar voor mij kwam er iets te weinig communicatie aan bod. Misschien is het een interessant idee om 
workshops/panels voor communicatiemedewerkers en programmatie en inhoudelijke medewerkers te onderscheiden?  
Alvast heel erg bedankt voor de toffe dag!”__ BOZAR 

5 GuestView Survey from the 11th of October 2019, 33 respondents. 
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// GEOGRAPHICAL DISTRIBUTION OF THE PARTICIPANTS. 
 
2019. 

 
 
 
2017. 2016. 
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6. PICTURES 
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7. COUNTERPARTS TABLE 
 
Please note this is a base of discussion, we are flexible and open to new ideas! 
 

 PLATINUM 
10 000 € 

GOLD 
6000 € 

SILVER 
3000 € 

Logo on homepage  x   

Verbal acknowledgement before keynote and closing 
speech 

x   

Guided tour at the hosting museum (nb of people to be 
negotiated)  

x   

Logo inserted in all mails sent to the prospects x   

Mention in the press release x x  

Logo displayed on the screens of the conference room x x  

Insert in Newsletter x x x 

Logo in program x x x 

Logo on Partner page x x x 

Posters / Roll-up at the venue x x x 

Free tickets (to be negotiated) x x x 
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8. OUR CURRENT PARTNERS  
 
// STRATEGIC PARTNERS 

 
 

 

 
ICOM Belgique 
Wallonie-Bruxelles  
 

The International Council of Museums (ICOM), created in 1946, is 
the only organization of museums and museum professionals with a 
global scope, committed to the promotion and protection of natural 
and cultural heritage, present and future, tangible and intangible. 
With approximately 30,000 members in 137 countries, ICOM is a 
network of museum professionals acting in a wide range of 
museum-and heritage-related disciplines. The Belgian national 
ICOM Committee is a two-folded structure composed of ICOM 
Belgium / Flanders and Wallonia-Brussels. 

ICOM België 
Vlaanderen 
 

 

 
 
Brussels Museums 
Council 

Brussels Museums Council (BMC) represents and works with nearly 
100 museums of the Brussels-Capital Region, either federal, 
communal, communitarian or private. Dealing with art, technology, 
industry, sciences, folklore, literature, history and much more fields, 
they all present a different aspect of Brussels. Its objectives are to 
promote and represent the museums, to develop collaboration 
between them, to support them, to develop their assets and bring 
solutions to specific problems. 

 

 
 
MEEMOO 

As a centre of expertise, PACKED vzw means to play a central part 
in Flanders in centring the development of knowledge, experience 
and expertise regarding digitization and digital archiving, and in 
spreading the acquired knowledge, experience and expertise. In this 
way, the centre of expertise means to improve and guard the quality 
and efficiency of actions in regard to digitization and digital archiving 
within the broader field of cultural heritage. 

 

 

 
INNOVIRIS 

 
Innoviris is the Brussels Institute for the encouragement of scientific 
research and innovation. Our mission is to support and stimulate 
research, development and innovation in and for Brussels through 
the funding of innovative projects by companies, research 
organizations and the non-commercial sector. 
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Musées et Société en 
Wallonie 
 

The non-profit association Museums and Society in Wallonia (MSW) 
is the federation of Walloon museums founded in 1998. Today more 
than 160 museums and museum institutions are a member of the 
association. It works daily to their professionalisation and is part of a 
dynamic tourism promotion. The association federates its members 
(within networks), represents them (before the supervisory 
authorities), helps them progress (through its professional services 
and its training programs) and provides them with better exposure 
(to the general and the professional public via its website 
www.museozoom.be, social networks, trade fairs and various 
specific actions). MSW's mission also includes integrating museums 
into the social and economic fabric. 
 

 
 
 
// COMMUNITY PARTNERS 

 

Jewish Museum of 
Belgium (BE) 

Located in the heart of Brussels, the Jewish Museum of Belgium 
takes an innovative look at Jewish history and culture through 
exhibitions and activities geared towards sharing, discovery and 
accessibility for all audiences. Resolutely anchored in the present, it 
is a living, dynamic, multidisciplinary cultural and artistic place, led 
by a team that carries high values of openness and modernity. The 
Jewish Museum of Belgium aims to promote knowledge and 
understanding of history, religion and Jewish cultures. 

 

 
 
 
FARO 

FARO - Flemish interface centre for cultural heritage is a 
not-for-profit organization that supports the sector of tangible and 
intangible cultural heritage in Flanders and is subsidized by the 
Flemish government. The Flemish Minister of Culture is responsible 
for the implementation of the cultural heritage policy. The functions 
of FARO are defined in the Cultural Heritage Decree (2008) and the 
interface centre is supervised by the Flemish Ministry of Culture, 
Youth, Sports and Media, Agency of Arts and Heritage (Agentschap 
Kunsten en Erfgoed van het Vlaams Ministerie Cultuur, Jeugd, 
Sport en Media). 
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KIKK Festival (BE) 

 
KIKK is an international festival of digital and creative cultures. Its 
interest lies in the artistic and economic implications of new 
technologies. The event gathers people of all backgrounds from all 
around the world.  
 
 

 

Women in TECH (BE) Women in TECH.brussels has been launched last May 29th as part 
of the regional plan Next Tech which aims to accelerate the 
presence of women in the innovative sectors of the high-tech 
industry and the creation of startups. Women in TECH is a platform 
for awareness-raising, information and specific guidance for 
Brussels women interested in Innovative Entrepreneurship and ICT. 

 

 
 
We Are Museums (EU) 

We Are Museums gathers the makers of the museums of tomorrow 
in exciting new countries. For 3 days, we become the center of the 
museum ecosystem where we facilitate vital connections between 
practitioners, entrepreneurs and game changers to help museums 
become future ready. 
 
 

 

 
 
Clic France (FR) 

Founded in October 2008, the Club Innovation & Culture, CLIC 
France brings together museums, heritage sites and cultural and 
scientific institutions interested in new digital technologies and their 
uses. 
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9. WITH WARM REGARDS 
 

 

Jennifer Beauloye / Co-founder 
Doctor of Philosophy (PhD), Design and Applied Arts. Post-doctoral researcher in Museology and 
Technologies. Previously Curator and Project Manager at the Royal Fine Arts Museums of Belgium. 
Board Member of ICOM Belgium (W/B) and Advisory Board Member of the Europeana Art History 
Channel. 
+32 477 264 884 
jennifer@bemuseum.be 

 

Pierre Hériard / Co-founder 
Master in management of heritage. Consulting and teaching activities in the fields of cultural heritage, 
museums and tourism with a particular focus on visitors’ experience, innovative technologies and 
accessibility. Previously project officer in the Palace of Versailles and expert for the European 
Commission. 
 

 

Camille Viérin / Coordination  
Art Historian and consultant in museum strategy at Expology. Expert in helping Museums and cultural 
institutions tackle the digital era smoothly, take a step back and redefine their mission statement in order 
to grow, reach out and get closer to their audiences. 
Develops strategic solutions to kick off the 3.0 museum era with an expertise in innovative 
communication methodologies in the cultural field. 
 
 
 
 

 
 
 
THANK YOU. 
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